Ree Whit{:orcl

Froduccr

818-424-9988 cell reewhihcord@gmail‘com

With twenty years cxPeriencc n Proc{ucing, estimating, actualizingJ and
managing commercial Procluctions, ] take on Projccts with confidence grounded
inan understanding of the entire process. f"laving worked as line Procluccr or
agency Produccr on over 500 commercials and web based media, ] have a unique
unc{crstanding of commcrcia]/web Production incluc}ing: costs, technical

requirements, crews, unions, equiPmcnt, and how to facilitate communication

between Proc{uction ComPanies, aclvertising agencies, and clients.

Agcncy Frocfuccr: Commcrcia/s & Web media

From Directors search and estimating through Postproduction inclucling

extensive digital effects, CG], motion graphics and music.

CLIENT DIRECTOR/TRODUCTIONCO  AGENCY

Hot \/\/l’leels/Star Wars James \/\/aHberg/Tl’le Cavalry |n-house at Mattel
Two campaigns Tota[ing 36 spots

Tl’le Barbie Froject I rin [Heidenriech & Bristol Marcom/[Firedrill
for Mattel Baughan/Brainwash

AR]A r—iotel Jon ngtl’ler/Luscious ]nt’l SKG

Qasis Lega! JO!’]H Vanover/T uro I:_dge Furo ROSCG
Mitsubishi Doug Taub/Mi”ennium Pictures BBDO
Norwegian Cruise Kicl’)ard Taylor/thtEm & Hues K aiser Mari(eting
Suzuki Aerio David Darbg/County ine Films Co”;y & Partners
Marconi Forick I)Cergan/TEe Fnd Athorn Clark
CarOrder.com Sean Mu”en/r—ieac{quarters TFA/Leo Burnett
FSFPN Jim Bohn/Sea | evel Ground Zero
Mitsubishi Leslie Dektor/Decktor Higgins G2

Mitsubishi Brent Thomas/CoPPosThomas (Gz2s spot Pi(g
E_c!ipse JO!’]H St. Clair/Onesuch Films (G2

Galant Stan 5coucie|c{/5co)cield Films G2

f—‘lﬂundai STM/Mark Woods Bates USA West

E_c!ipse

Mikael Solomom/(GMS

C]Z 5 sPot Pkg



[ ine Froducer: (ommercials (8 more)
5avi”c Froductions: Martin Campbe]l~Fedex~BBDO, NY
Savi”e Froductions: David f"larnerﬂ*McDonalcl’s"v Burre”, Cl‘;icago
Be]ieve Media: Kicl‘:ic Smgth”“\/o&afjonc**DD]:HéB, Dub]in
Sticks + Stones: Jerrg Brown’*Makc a \/\/ishﬂ*KaP]an T}‘saler
Jerrg Brown~Breast Cancer FSA~Radarworks
Faranoid (S: Richie SmythﬂvNomColk Sout}ﬁern"JWT
]maginarg Forces: Adam B]uming**Ninctenclo**Leo Purnett
Moxie Ficturcs: Darmg Levinson~\/\/ells ]:argo'“Ogilvg
Al st LLC T ricia Caruso~LiPitor~u nit 7 & NClaritin"Ogilvg

Professional ExPcrtisc
Financia] analgsis of creative Projects
Solic{ technical unc{erstanding of FD & film Proc{uction
Expert creative & financial negotiator
Ski”ed analgsis of vendor effectiveness

Exce”ent writing & communication

Otﬁcr
Member: Directors Gui]d of America ~ [Tirst AD/U) FM
Winner: | A Emmg, “« A Communitg of Caring”, Director~Froducer
ComPutcr literate: Excel, Foint / ero, Fowcr FointJ ]:ile Maker Fro etc.
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5hannon Andersson, Mattel/§ 10-940-959%
Tim Cirrintino, Mattel/ 310-200-1767
Mike Davison, [nnocean (USA/ 310-990-58%6



